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hat do people want out of a custom

home? Not long ago, it was a soaring

great room with a dedicated dining
area that was secluded from, but accessible to, the
kitchen. A sprawling master bedroom suite, com-
plete with a five-piece bath and a jetted tub, dom-
inated the second floor. In most regions of the
country, this became the blueprint for a sellable
house and a stay-ahead-of-the-Joneses mark of
affluence.

Jump ahead 10 vears and the world is a remark-
ably different place, with once-popular design
clichés relegated to the tract home. The master
bedroom has moved downstairs and is just a place
to sleep. Technology has created a 24-hour work-
day, with many people picking up a computer
mause when they get home from a day at the
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office, or shunning their cubicle several days a week

to work from the comfort of home. The chilly great

room is replaced with a homey kitchen/dining

room/hearth combination. But perhaps the most
| significant change is the dwindling idea that a cus-
tom home has to please the real estate agent to
command top resale dollars. Though each region of
the country has specific style trends and environ-
mental needs, many of the changes in home
design reflect a national shift toward use-specific
designs that complement the homeowner's
lifestyle,

"l call them real estate rules,” says Dick Busch,
principal of Dick Busch Architects in Chesterfield,
Missouri."l tell clients, you're doing a custom home,
you can break these rules.You don't have to have a
dining room, all you need is a place to eat. When |
say that, most people respond with,'we were think-
ing the same thing.”

still, the most important room in the house, in
every region, is the kitchen. It is at the heart of par-
ties, a base for kids'homework and projects and, of
course, a place to prepare meals."lt has been >




ma architect Bill Ingram."A living space right off the
kitchen is part of it too—-a cozy library, a room to
hang out in.Often parents don't want a computer in
‘ their kids' rooms, so they have a community spot
for studying.”
Along with versatile spaces comes a demand
‘ for smaller, higher-quality homes. In many regions
‘ of the country, where land prices or restrictive
building codes make it tough to erect a 7,000-
square-foot single-family residence, the focus shifts
‘ to high-quality fixtures and finishes in a scaled-
down space.
“It's quality over quantity,”says Brian Brand with
Baylis Architects in Seattle. "Clients are willing to
‘ up their budgets because they know they're get-
ting quality. It’s like getting a really nice pair of
1 shoes or a customn suit. The attitude is,'I've earned
it, | want it.”

‘ elevated to the status of the great room,"says Alaba-

m, AlA, Birmingham, AL

Higher quality, adds Brand, means commercial-
quality kitchen appliances and lots of them: warm- ‘
ing drawers, dual refrigerator/freezers, all beautiful-
ly designed to be part of the kitchen living space. ‘
Quiality also means exotic woods and custom cab-
inetry.“Those are the kinds of things that set a cus-
tom home apart from a standard house," he says. ‘
Like the Seattle market, Denver is seeing a
demand for more practical, compact designs with
real-life uses in mind, says Steve Chucovich, with
Architecture Denver. He adds that craftsman bun-
galows and other traditional styles are still popular, ‘
but with 21st-century layouts and amenities inside
a madified bungalow’s shell.
"People are getting back to inhabiting their ‘
entire house,” he says.“In the final analysis there’s a
mindset that goes into building a house: property
value or a long-term place to live. The sway of the ‘
realtor is still powerful, but homeowners who hun-
ker down are more concerned about how they live,
and that's making the houses more realistic.” ‘
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